


Introduction
These guidelines outline some basic rules for reproducing the Ragged University logo and related identity. In order to 
communicate the identity consistently, it is important to ensure that everybody using the logo, including design and 
implementation of materials bearing the logo, is familiar with these guidelines. It is essential that the logo is used 
correctly and consistently in all communications. It must never be redrawn or modified in any way.

Overview

There are two different versions of the Ragged University logo which are suited to different purposes. The primary 
logo (a) which has been adapted to have maximum impact at all sizes should be used wherever possible. In cases 
where this format doesn’t work ie across long thin spaces such as leaderboard adverts, then the longer logo (b) 
should be used. 

Exclusion zone

The exclusion zone, as indicated by the outer line, is the minimum area around the Ragged University logo that must 
remain entirely clear of typography or any other graphics. This zone is defined by, in the case of versions a. & b., the 
width of the ‘R’ in Ragged, in the case of version c. the width of the middle of the U. Therefore, whatever the size of 
the logo you can always work out how much space to allow around the edges.
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Do not

Below are some examples which indicate inconsistent and incorrect representations of the logo. Altering the logo 
will undermine the impact of the identity.

Do not stretch the logo Do not change the colours

Do not split the elements Do not change the 
proportions of the elements

Typefaces

The Ragged University part of the logo is made up of Arno Pro SM Text.  The supporting typeface is Museo. This 
comes in several weights: 300, 500 & 700 and is available for free. The 500 version should be used in most 
instances esp. subtitles. The 700 version should be used for headlines and subtitles. This font should not be 
italicised (except for quotations) or condensed. However it is acceptable to increase the kerning (horizontal line 
spacing) within headers etc if necessary.

Museo 300
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&*:’?

Museo 500
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&*:’?

Museo 700
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&*:’?
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Colour limitations

Sometimes it is the case that the logo has to be treated differently. The examples below detail acceptable 
reproductions of the logo. When the logo appears as white out of the corporate colour, this is referred to as a 
‘Reversal’ of the logo. The black versions should only be used in the absence of available colour printing options, 
ie in the instance of a black and white newspaper advert.

Colour palette

Spot Colour Printing will give the most accurate colour representation results. This involves the use of Pantone 
Colours which are detailed below. For Full Colour Process Printing then refer to the CMYK breakdown also 
detailed below.

Pantone 2627C
C: 77% M: 100% Y: 0% K: 31%
#49176D
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